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Message from the Department Head

It is with great pleasure that | welcom

Message from the
Advisory Board Chair

you to the inaugural issue diokie Hospi-
tality News Our goal is to create a newy
letter that both communicates the depart
YSyiQa | O02YLX A&KY
connections with our alumni, recruiters
and industry friends.

The overwhelming messages of the folloy
ing pages are, first, that the Department ¢
Hospitality and Tourism Management 3
Virginia Tech is one of the premier bug
ness education and research programs
the field. Second, and more importantly
the combined energies of our faculty, stu
dents, alumni, and industry friend
dzy AljdzSt & LlaAiAidAzy GKS RSLI NIY
GLY@Sy i GKS Cdzi dz2NB ¢

Guiding this program is an outstanding faculty; a recent study of |
pitality and tourism management faculty ranked Virginia Tech thirg
the world. Our faculty has continued to evolve and change. Profe
Olsen, an outstanding faculty member who led the departmg
through much of its early growth, has retired. He was subseque
named a Professor Emeritus by the VT Board of Visitors, so we
come his continual involvement in the program. This past fall, t
new faculty joined the department, Assistant Professor Vince Mag
and Assistant Professor Manisha Singal. Both bring new energy
with valuable teaching and research interests. Please read n
about them on page 4.

Rick Perdue, Ph.D.
Department Head

Over the past four years, our undergraduate student numbers h

grown dramatically. In the fal
LY ¢ KA& |bf 2008 tzSedtment had
B e 2 172 hospitality and tourism
management majors.  Today
Undergraduate Program 2 that number is over 500. Alon
Report with this growth, the quality of
Hokies Hiring Hokies 3 our students remains strong
We have an outstanding grou
Graduate Program Report 3 of very bright and hardvorking
Faculty News 4 individuals.
As a result of the quality of ou
Howard Says 2 students, a growing number o
Research Highlights 5
(Continued on pagg)
Students Groups 6-7

| am excited about the progres
the HTM department has made a
part of the Pamplin College o
Business under the direction o
Dr. Rick Perdue, Departmen
Head, and Dr. Richard Sorenso
Dean. It is one of the top HT
programs and continues to gro
even stronger as part of the Pam-
plin College of Business.

Whether you are a recent gradu-
ate or more tenured as | am, we
all have an opportunity to demon-
strate our VT motto oUt Prosim
(That | May Serve). What can you
do? First and foremost, make a commitment to serve.

Rick Parsons,
Advisory Board Chair

e Visit the campus and speak to a class or student club.
dents are interested in understanding career paths and car
options.

e Talk to your HR department or company management
identify potential intern or permanent placement opportun
ties. Even if a commitment cannot be made to recruit on cg
pus, please forward your openings to Dr. Rick Perdue. M
companies do not actively recruit on campus. There are ex
tional students that need to know what opportunities are avg
able.
¢ Looking for a consultant or need development training with
your company? The HTM faculty are great resources to W
with your company to conduct research and prepare custg
ized training and development programs.
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¢ Contribute to the Endowed Leadership Fund that has bgen

created for the department to add graduate assistantshi
fund student experiences, supplement laboratory expens
etc. Check to see if your company provides matching funds
donations and let them know of your contribution.

Please contact either Rick Perdue, Ritk.Perdue@vt.eduor
myself if you want to get involved. Together we can move
Hokie Nation and the HTM department forward.

wAOl tINER2Yya o0x¢ ! O02dzyGAy3
Marriott International Regional Vice President Franchising
Rick.Parsons@Matrriott.com
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alumni, industry friends, and fount
dations. Whether that amount ig
$5.00 or $1,000,000, please kno
that we thank you for your supporf
and that we are using the money fg
two key purposes: (1) to attract an
support quality students and (2) tq
attract, support, and retain out-
X standing faculty.

sThis year, the HTM department
granted $45,118 in scholarships to

ASHPPON PUR Huslapts.  Addiignadiy
we provided $5,500 to support stuf

Department Head{Continued from pag) Gifts & Endowments
companies are actively recruiting here at VT for t is increasinaly obvious that exce
internships and career employment. This p3 tI gy

) - . ence in our teaching, research, a
year, 57 companies visited campus to recruit ou
graduates; several visited campus a number |o

ervice activities  will not be
times and hired ten or more of our studentg. achieved if we rely solely on ouyr
Thanks to each!
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departmental budget. Particularly,
when corrected for the number o

Much of our success results from the efforts pfstudents, we have experienced su

the departmental Advisory Board. This group fstantive budget reductions in recer]
23 hospitality industry executives volunteers bth years and expect the next few yeal
their time and money to come to Blacksbulgto pe difficult at best. Fortunately
twice a year, helping the department to develo

P5SQ@S KIR adz00S
and implement improvement plans. Further, the through gifts and endowments fronr
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Advisory Board actively helps the departmeft dents at-
raise external funds through gifts and donations tending
Like most organizations, our budget situation || the AHLA
very challenging. Virginia Tech has experiend Hotel
two years of substantive reductions in fundinj Show, The
from the Commonwealth of Virginia. The Depaf National
ment of Hospitality and Tourism Managemef Restau-
has experienced significant budget cuts in facu rant
positions, operations funding, graduate studef| Show, the
assistantships, and faculty research suppdi Annual
However, with outstanding students, an excellef Confer-
faculty, and the support and advice of our Ad ence  of
sory Board, industry friends, and colleagues, | § the  Club
confident we will get through these hardshipk Manage-
ment As-

and continue to grow the quality of our program

HTM donors recognized at the 2008 Pamplin College ¢€ontinued on next page
Business Black Tie Event

Undergraduate Program Report: Field Study

For this column
thought it would
be informative to
focus on oul
field study pro-
gram and reflec
on the many
opportunities
HTM  students
have been af
forded in our
professional
Pamela Weaver, Ph.D. workforce. W
Undergraduate now require ong
Curriculum Coordinator senior level field
study experi

proved hours of supervised work expe
ence in the hospitality industry. TH
course has a prerequisite of a lower le
field study experience or 300 hours
documented
since graduation from high school.

industry work experien¢é
T

lobjective is for the student to receiy
some type of management experience
well as complete a comprehensive projg
| always tell the students to think of this
a real resume builder!

Our industry partners are providing sorf

very exciting work experiences for HTRF

students. During the summer of 2008

had over 90 field study interns in mo
[than 80 locations. While we had ten s
dents stay in Blacksburg last summer,

rest went to a dozen other states.
have even had students as far away
Alaska, California, and Florida; two e\
held positions in St. Thomas, Virgin Islar

Qur student interns work? While five
ur students interned last summer wi

7o)

ape of their local favorites, The Inn at \
&inia Tech and Skelton Conference Cer

r local hotels and restaurants. Amo|

¥

ence of our majors, consisting of 400 #¥°U Might wonder, in general, where d

tudents also found positions at many &®

e¢end to be strong supporters of our intert
@s the hotel business. Those interested
dbod and beverage often work with Dg
aden or at other local restaurants. It is b
coming more popular for students inte
Hested in the tourism industry to take
mester off campus and work for a

Weort, suchvas Disney World, Busch Ggrd
2 NJ hReaasSe / NHzZAasSa
@ny sector out, so | would be remiss if |

Hgt mention country clubs, wineries, co
yention services, gaming sites, and reso
Qne of our students even interned at
dyjnery in Sonoma Valley, California. W
gssummer she had!
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With the great support of the industry,
Hptudents are doing well and having gr

f SENYyAy3

r%ble to get the best students ever!

many others, Marriott, Hyatt, and Hiltg

rKeep Smiling

at

SELISNRSYyQSs
jready guessed, many of our students end
P, getting their first position where they
terned. What a way for a company to pe
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Gifts & EndowmentgContinued from pagg) Hokies Hiring Hokies

sociation of America, and the HTm . N
Graduate Research Conference. SimiJhe strength of the HTM Hokie network i

larly, using gift funds, we have beeh reflected by these photos. (Below) The
able to increase faculty support fof DoubleTree Hotel, Crystal City now has fou
professional travel, to supplement ouf Hokies on its events staff. From left to right
faculty recruiting budget, and to invitg Brian Atkins, Director of Events (2004), Gin
internationally recognized scholars fqr Saffioti, Event Manager (2007), Farel
guest lectures. McNabb, Catering / Events Manager (200¢&
The department is particularly pleasefl 5nq curtis Robison, Event Manager (2008
to announce three new endowmen r_(Right) LTD Management Company in Ches

funds: the J. Willard and Alice S. M3 . . .
riott Foundation Professor of Hospital- peake, VA now has six Hokies on their staf

ity Finance and Revenue Managementfrom left to right, Elizabeth Ita, Assistant Cor
($1,000,000), the Rick Parsons apd
Linda HarrisosParsons Scholarship i
Hospitality and Tourism Managemer
($100,000), and the Kendley Dave
port and Pamela Moore Leadershi
Development Fund in Hospitality an
Tourism Management ($100,000).

Collectively, it is these generous (giff
and endowments that will help the
department to grow and prosper
even in these difficult economic timeg.
Thanks to each of you that has givg
to the department. If you are inter-
ested in learning more about gifts an
endowments, please contact RiG
Perdue atRick.Perdue@vt.edu
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porate Controller (2000), Edwar
Denton, Regional Director of Sales
(2000), Blair Ore, Sales Managgr
(2001), Stan Altura, Graphic De
signer (1994), Nedie Recel, eMal
keting Director (2002) and Ro
Murphy, General Manager (1999
In this difficult economy, if you are
hiring, please think about the curt
rent generation of HTM Hokig
graduates.
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Graduate Program Report: Changes Ahead

After seven up to her good work in the program. Weor qualifications, range of interests, an
years of serfwill utilize this time of transitiong both | diverse backgrounds represente
vice, Profestadministratively and economicallg to [ amongst our applicants.

sor Suzanngbegin to think about how the HTM Ph.fy . existing_cohort of graduate, studen

Murrmann | YR Yl 4G SNDRa LINE 3N béen verf< Bust (%rer tﬂespasf\l@s
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has steppedtooled in a way that will boost our alreadly,qnths. Many of our graduate student
down as HTMworld-renowned program far into thi

Graduate century, preparing graduates for the ch
Coordinator. | lenges and opportunities that seem to
She has ust-coming our way at lightning speed.

ered  CoOUNt| This js also the time of year when we
less men andlgss S 2dzNJ t KOS5 D |k y
SOl plications. We are happy to annou
Nancy McGehee, Ph.D.  through  thef 5 \ve received over 30 applications et (e (ST GEsEmET il e
Graduate Program - somelimes | the ph.D. program and over 40 appli flosting_ the 2010 Graduate Research Coh-
Coordinator \C::;jﬂ;{:ggtha??s- GAzya F2NJ GKS Yl ad f%lJéergé"?‘at NRaAMND EoRrerenkeYcelt LIA 0 S
difficult economic times, we have be ;

graduate school. | am sure that many|ghje o extend offers of acceptance Ebrellet_:iggs:&\;\;rﬁh\e/g ne;ijrfti:z:ri)t/.w?:
(3ur alumni can recall times V\ihen me"%‘ssistantship to five of our top Ph.D. ap: 0 US 10 OnCe apgin showcase oulr
a2 NJ a dzZNNXYF Yy Qa 3 dzA fiEafid fve il sBon bdekidhdintg 8 %ﬁéﬁm and the succegsses of our gradd-
made all the difference to their succe$s. + | OO0S LI yOS F2NJ A0zNde¥el 2 G SNDE | LILIKE AJOF vy i 2

Professor Murrmann is a very hard aclta; \ye|| |t is very exciting to see the supe-
follow, but | will make every effort to livie

articipated in the Graduate Student R¢
search Conference in Hospitality and
Pourism hosted by the University of Ng
vadalas Vegas this past January. Plegse
see page 4 for details about awards thgt
eré ledeiye@ N & LINE I NI Y ||l LIm

oking ahead, it is also important to nof
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Faculty News

Awards and Special Recognitions

Professor Muzaffer (Muzzo) Uysaéceived alifetime Achieve
ment Award in Tourism Researdlom the Chinese Tourism Ma
agement AssociatioflCTMA), Taiwan. This award was create(
the CTMA¢ Taiwan to honor and recognize distinguished
searchers of tourism for their sustained contribution to literat
and outstanding service to the field of tourismi\s part of this
award, Dr. Uysal also spent eight days visiting Taiwan and ¢
ing at four different universities in the country. The award c¢
mony was held at National Kaohsiung Hospitality College, wh
a top ranked hospitality and tourism program in Taiwan.

Professor Muzaffer (Muzzo) Uysalso received theMichael D.
Olsen Research Achievement Awardiven annually for ou
LRI ET I IR NBI o)l standing career contributions to the hospitality and tourism m
(RS NI T WART AT U] agement academy. The award, named in honor of Virginia
yA0[01- B DI gV E-To [a ITRCETGE ATk hospitality and tourism management Professor Emeritus Mic
28 Clsars, recognized Dr. Uysal “or his research productivity, sq

ol OKSf 2NDa
=S RN Qo X- Wl o ccitorial boards, end mentoring of graduate students.
1996. He then WWkeP' 4@ Associate Professor Nancy McGeheas been awarded th2009
L L E el P2 mplin College of Business Award for Outreach Excelleree,
Hyatt, : an_d H|It(_)PGard<_an ognizing her research and work supporting the Virginia To
properties in the MieAtlantic Corporation, The National Park Service, and the ChesapeaX
b LS CUURUS IR |sland Community of Tangier Island. This work has also bee

the USd In 2001 If:)r. Ma@!”;l ognized by inclusion in thBpotlight on Researabn the Virginia
received an MBA from Wic Tech website.

ita State University and i i .
2004 he was granted a Ph.[] Instructor Pierre Couturéhas been awarded 2009 Pamplin Co

in marketing from Old Do- lege of Business Teaching Awam@cognizing his commitment f
improving the undergraduate learning experiences of our
dents, including the lodging management laboratory, the f
and beverage management laboratory, and his development
| Virginia Tech Study Abroad Program in France.

minion University.

His teaching primarily focuse
on service systems and se

vices marketing. He wa ) )
twice named the Longwood Doctoral candidate Beom Cheol (Peter) Kamd doctoral student

' VAOSNEAGRE QA Gyumin Leere-ceiyed a best paper award, thdarrah Resgarc
SRR Center Cuts anding Resgargh Paper Ayvﬁrd T2 NJ Gt
standing Teacher of the YeatatlSSuCUiCl and organizational commitmert:mediating role
in 2006 and 2008. YIYyF3SYSyu uUNHza U g2 NIUOKAY S
. paper, cewritten with Lee, Professor Suzanne Murrmann, i
ACCCE S B o v 8 2 GKSNI Fdzi K2NIP | y2 GKSNI LI
MECLIW R EE RGN the industryK 2 A LIA G+ f AGek G2 dNRAY &
CUERSIEICERENER I X 0 NS a 2F AV T dz2SY OS T -whittRwitid

t_heorles_ @ ho_spltallty s_et— Professor Ken McCleary and another author, was also nomi
tings with the intent of in- for best paper

dentifying opportunities for |l ) ) ) )
e ol oo e e 1e A Finally,alumnus Kevin Murphywho earned his Ph.D. in hospit

competitive advantages. Tq ity and tourism management in 2006, received 2@08 Emerald
date, he has published twd EFMD Outstanding Doctoral Research Awdod his dissertation
dozen refereed journal arti- al!'y SELX 2 NY U péibrmancedelepratites Oriuf
cles in such outlets as ,—Jevel managers in the casual segment of the U.S. restaura
Cornell Hospitality Quarterly Rdza GNE ®PE OS5NI adzNlLIKészX gKz2as

Al ot e = e ey by Dr. Michael Olsen, is currently an assistant professor i
keting and the Journal of Rosen School of Hospitality Management at Central Florida

Service Research versity.

Hokie Hospitality News

Manisha Singal, Ph.[oined
the HTM faculty in Augus
2008 after graduating from
Virginia Tech with a Ph.D. i
strategic management. Dr|
{Ay3lf K2fRa&
§ YI adSNRaA
along with her MBA. Prior td
completing her doctoral
studies, Manisha taught fo
six years in the manageme
department at Radford Uni
versity and worked for sev
eral years in the Foreign E
change Department at the
Reserve Bank of India.

Dr. Singal currently teache
the capstone Business Polig
and Strategy course for a
HTM majors, using a case
based method.

Her research interests lie i
the areas of corporate gov
ernance, familycontrolled
firms, CEO compensatior}
and
Specifically her researc
investigates how the owner
ship and control of a firm
affects strategic decision
making which, in turn, af-
fects firm performance. He
work has been presented a
national conferences such a
the Academy of Manage@

agement Society.

ment and the Strategic Man4% 2

¢
mergers/acquisitions § N
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Howard Feiertag,
Instructor

Howard Says
We are off to a great start this Sprin

semester.

One of the new graded requirements i
our spring Hospitality Sales course W
be the students taking a sdiarning,
on-line course in Delphi Software b
Newmarket International, leading to q
resumebuilding certification.

In connection with the Introduction to
Meetings & Convention Managemen
course, we had students working wit
meeting planners at Hotel Roanoke fg
t! Qa
Conference. Some went to Richmor
to work for the VA Society of Associg
tion Executives. At the Jefferson Hot
in Richmond for the VA Free Associg
tion, four HTM students had the goo
fortune of meeting our Governor while
handling meeting planning activitie.
Other students got their meeting mant
agement exposure at The Tides I
with the VA Association of Free Clinig
A group of our students worked with
the Society of Government Travel Pr
fessional in Alexandria at the Hilto

idKS |/

Mark Center.
LQY

Students in my Hospitalit
Sales course are busy with sales prq
pecting labs, heading north to Ney
York City to prospect for Crowne Pla
Hotel at LaGuardia airport and to Nq
macolin Resort in Western PA. Son
will be heading west to Asheville an
Ridgecrest, NC to conference centel

aGAtft

and Impacts

¢KS YIFI22NJ 321t 27F
to understand the travel behavior of ind
viduals and groups. This topic can

that exists between demand and supp
interaction, and (2) the consequences
this interaction. Travel behavior of ind

sl KS 09

AYUSNY OGAzy
AARS 27

- provide both marketing and destinatio
4 ber of studies have noted that this line ¢

usefulness of the interactions betwee
A tourism supply and demand.

Understanding Tourist Behaviof Recently,

- Life (QOL) re-
DE&earch
broken down into two interrelated areas;
(1) the importance of the relationship focus of this

pfsearch

viduals is important to understand Sp the effects of
different types of suppliers are able tb engaging
provide appropriate delivery of tourism tourism

j goods and services. For example, theejsure activi-
y studies that were conducted exploref ties will have on the QOL of individual$_
) @il 2orhunitidsldsn Kyisal Beliefes thi

U 2 dzNPArasdatth willYprdvide giddders &nd b
rasupply side of tourism) and helped tb munity leaders with useful information

sresearch has provided a better undef-ism and their support for tourism. Thes
while others head east to Virginigq standing of the practical and theoreticg
Beach to the Founders Inn and Spa.

| s
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Research Highlights

Dr.
Uysal has also
been examin-

d\Bualitysr-a

—

and
tourism. The
of

is
- understand

Yline re-

to

in Muzaffer (Muzzo) Uysal
and

Ph.D.

[ concerning the counterbalancing effects

nespecific implications. A significant num-of specific elements associated with corft

f munity perception of the impact of tour-

DD

| research efforts will also help improv
N individual, family, and community well
being through the development and de-
livery of products and services by tourism
businesses.

2¥ !

(NI &St t[A ! E
workshops this semester, as well gsThe study found that the highest pe

(Continued on pag8)

Y
Influences

on Career
Prefer-
ences and
Attitudes

I Yt R WiadzR A
Industry
Segments

Students
today con-
sider a vari-
Ken McCleary, Ph.D. ety of career
nand tourism. What areas of the indust
5 attract the most interest and what influ
ences career decisions is the focus of

Kaufman from the University of Centr
Florida with the assistance of Peter Ki
from VirgiRr)ia Tech.

3 2ZAy 3 aLsSth
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centage of students rated lodging as th

choices under the umbrella of hospitality

)_study conducted jointly with TammiII

career out of three general categorie$
This was followed by the meeting
convention/travel segment and the foodl|
service segment. Students rated wo
experiences as the top contributor t
their career preference, which unde
gcores the importance of internships th
provide a positive experience. The stu
revealed that the most important facto
overall in selecting a career was advan
ment potential, followed by security an
the working environment.

140}

garding their attitudes toward the time-

()

Y career path. While the results showe
that, overall, the segment was nat
Jiewed as an attractive career opporty
nity, students who had the most exper\
ence with the segment, either through
Miheir parents owning a timeshare or bg
capsg Rf staying at a timeshare reso
- had a more positive attitude toward the
econcept.

most preferred industry segment for

0L

~

Respondents were also questioned rg

share segment of lodging as a possibfe
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